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an lnTNeNNTaTINTNR, WA TULAY ARG Solar Roof Top fianniigiu iNawdn v, Tassnns NE&O uaz 7.4-19
ATFUEY pine] itaanlindsanuliin, nisEunsdanisii S&l
= A39n19 eBill, eForm,eTax*,eRecipt* ann13ldinsenw BPDM 7.4-15
&
(<Y
54
4 o N ~ o !
© nM3dANT9AILIN&RN WUNITLLNNIAANAIUINFENANAATFIUSO 14001 s&l 7.4-14
d5assAuIRnsINia&euanfan We Grow App., C-ro App., Elephant Smart Early Inno. 7.4-19
Warning System
WewAnanmnsGeduasinezdin - auisdgniloygnssss Education and 7.4-19
w10ru N lEueAR "AnNg AANEITN' ARIANNTLL True Plookpanya App. & Website Academic Affairs 7.4-22
B T . 2 - S S -
- Aanssuialdinainannuin Am nsz@vsnnlaseng esiuayuianssudadia cc&
<
B4 ansfnAludsny ANEN AoNENsTAAludAN 1T Aanssu Bike for Dad, Marketing PR
Tasenisfinaauasing
uinnssudaaiunanssuduRRIUNASAN  ThaiMissing Application daaidspnRaRNALNE Inno.
PN o o i
qummmm?wwugm‘[mmﬁq AuuaYU Universal Service Obligation 22nan1. ifians Lg. & Reg 7.4-19

P | A& 4 o
dintielasedneluiuinaiuens

dudsunsaiienell N1381usUTiesdin uazAuRng HR

g1l 1.2-7 RanssuAaFIANNIIEN LI

Furund Aty ANNAIANIITBITATY fanssn Aae195199ah TM Tasunsannludszne uazsnsuszing

[gumulndian maindametulaginsiedns e "nATulaEsG dotuaNSITUAITHIW IW.AR. UATTN. o e - o s s . o o
v Y adaseAnsiiiannuiudalunsaniiugsiaanviseasiuouddaduan 1 2558 - 2561

GOTRTRLN nsAne uasiieiingunndin  [srdudunediadssina

etaqaeeniiingsiadearsinsanuansiuedoudie 1 2558

guiteglndaw. [madidanatuladinedears e [ nggniloyayy s fusuumglgnilyay) /CONNEXT
. DJUSI Listed and FTSE4Good 1 2560-2561
A lsTuayuimnAnm ED

- - — — — — adagliiiinsluunedssiue @ouddfnuied (@ 2559-2561)
ﬂﬂ}“ﬂ TUW/ PAINTTNITAULAYU UASINNATININ quﬁﬂﬂu?uuﬁﬁﬂﬂﬂwﬂﬂﬂ, App.ARANNIVAANAN;

Haelanng o True Autistic App. My Eye Memory, Smile Voice edauianssuszavianarnunmi wu innvd, wnan dubiu dusil] 2558 - daqiiu

o . o = o < » o
E’J 1.2-9 é‘q@z]wﬁ'-aniiumﬁum!m;umuﬁﬁﬁﬁ‘:y E‘IJ 7.4-22 m’ama‘mqmwuﬂmmmﬁm’amns‘uaqgm
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N1sYANISNagns
na:n1sdnawa

o

™ WaunsTuIunILEunagnistenaiiles annisit ™ dgsiadudusiy 3 Asdeuntignisudsfuiiguuss

'
a

#ALIN TM Penetrate MA1MALE Price WA Differentiation gAl 2 g'aﬂaaqmét,ﬂu@'ﬂﬂmqﬂhﬂ@mnqwﬁmmﬂmﬁﬁ%m‘[mﬂ
AN Best Practice maqqiﬁﬂmﬂmmﬂmﬁ'ﬁaﬂ i1 Benchmarking LLa:ﬂWﬁ%ﬂwqaﬂﬁmaﬂﬁﬁ F;qlﬂﬁ 3 16 transform
nszuIuNIsinununagnsuaudiu Leadership System (TEM) 3j4d New ERA uaz Digital Economy Lﬁ'mﬂuﬁﬂq 56
WAz loT NezuIuNITdnYinnagnives M nezfuuazinlviiiauinnssu lu SPP Stagel M2en19¥1 workshop 284515119
e ﬂﬁﬂﬂ'agaﬁiﬁmﬂmﬁammmmgﬂ 2.1-2 W@"UMU Innovation Initiative 211 BU WAY Innovation Idea Aadniingnu
910 Innovation Award A1UFITD 6.19 ﬁﬁm%maﬁﬁummaﬁﬁmLﬁ'aﬁ'umiamm%maﬂqwé waznivuaiu
Intelligent Risk TABNa1FU91N 1) Strength 2483 TM 2) Threat ﬁﬁmﬁmﬁ’u Laz 3) 1 Financial Feasibility uaﬂmﬂﬁ
fialdf Risk Management m11 COSO standard luadia 2.2n(3) 3mm:ﬁfﬁam“af«mﬂﬁfvé"ﬁmﬁumLﬁ'mﬁmmgﬂ 2.1-2
Lﬁlam@muaﬂﬁawLﬁm%uiuﬂizmummwLLNuL%QﬂaqwﬁLazmmumﬁ ™ Favinunudgianasdu 2 sziu Ae
(1) 526U Business plan & 8 dumau 1) 3131z market landscape 2) StAsizinanisatfiuntsdrdnludidumn
3) Driver Deep-Dive Analysis Wazvin 4)SWOT Analysis nnnuaLilu 5) Ambition of BU waz 6) finvuaLilu Key action
plans wiaudavin Risk Mgmt mﬂﬁ‘?u 7) 1sz1du Financial Impact and Forecast mWMﬂim_lL’JaWﬂaﬂméﬁ‘:\ﬁ:ﬂ:auLLﬂ:
FoeLEN 8) dsziiiu Required Resource &qﬁu Manpower Uas Investment (2) TEAY Key Action Plans ﬁrﬁfaq
¥N91ULLL Cross Functional WU Corporate Project GL‘LLE‘]JLL‘LI‘LI SPLD Program, Action Plans 271N BU 9N9iU9IY
uaziansuAuaannaadlranntlszaruldluiAniafeaiu dnaus Business Plan, Market & Product Strategy,
Budget Plan waz WF Plan #913munauils wiaudnvin Corporate KPI Lﬁamaagﬁamn Board lu Stage 4 A niiu
anenendnisUfiA (Ju 4 sziy 16un 1) BU KPI 2) Department KPI 3) Team KPI uaz cascade adfaniinanusz iy

UfiAn19A98 4) Individual KPI Tagusaz BU fimun Leading KPI Niatiuayua1udi3auad Corporate KPI

1
e Hedging & Financial |goD
| Risk Policy

Vision, Mission and Value

- 2
J J U J ® O O O Treasurer
June July Aug Sep Oct Nov Dec Jan Feb -.'-
r N "\ r r
Target alignment 3
" . Formulate : GCFO &
Biz review 2 Action plan BOD BSC Strategy " it
Biz plan Budget allocation approve Cascade Execution Monftor Mltlgat\om T
resource allocation reasurer
( \ [ ( N (
(PEST, Business projection model, Execution GCFO &

Tools

i e Management | | management
Competitor pin Resource allocation / prioritization matrix - 2= Treasurer

Biz value

chain )

5 Monitor/ BEvaluation GCFO &
& Improvement Treasurer

LN N S O —

Strategic
Challenges, Goals Action plan KPIs Project

Strategic Initiativ’es Resource plan : budget , workforce Corporate alignment progress , Strategic
Advantages, Capability building plan , KPI and Project Direction

and

Strategic Detail target by region / channel Action plan

Objectives

SwoT
(e1zitii=s Euapes Feasibility study, scenario analysis, e rosect Meeting
result >

O
14

Cﬂ\:
A
m
o
(s}
=t

) \ ) L
3‘1J 2.1-1 Strategic Planning Process (SPP)

FN Committee
& GCFO
g'ﬂ 2.2-2 Financial Risk Process
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™ aw-a:uu*?mmamiﬁhLﬂumiﬁuﬂimﬁmiﬁmaqwﬁmfﬁ%mimugﬂ 41-2 FafuuSanssuszuuAavananun
Favinilu Integrated Dashboard a2 Real time Application ﬁaﬁmiﬂamm’mﬂ’m Mobile Devices lanann 24 .
191 CM Biz Focus, SQMS, MOOC on web Laz Smart Capex ﬁmmsmmmwauuu realtime 1nU2891U NOC, MSOM,
Call Center iln3eYamnann 24 au.uazun lufyviiiun Q’u?miﬁmmuﬁuamwaﬁﬁiuﬁﬂi:ﬂ;u CCQA NN uaz
lu Regional Meeting NndLa1% i’m%@?1mmmmiaumﬂ‘um@'LLﬂJ'QLLa:amuﬂwtﬁmmm‘Lu Commercial Meeting
nniuduns i biiAaruaaasilunisindulage d¥udaldetesiafinasanan wansnunIugninasiu
ANUANATY Tuﬁﬂizﬂ;u strategic Review U8z MCOM H1UN19¥IN Gap Analysis isuiugiiauvsaguas uaziflmune
(Heat Map) idm%\iﬁ'ﬂﬁimﬁadm%/wm’mi ﬁx‘lﬁ 1) quigzunnl 2) Workforce 3) Technology 4) szaziianlagenng

Fasnluansrnunenagnigeardenisvinuinnssy winlulaazdanisyin Lss Initiative uazfnniuaAuAuLiNIy

nsszyu Strategic Review kaz MCOM Aaunil 2557 T™ 1611 Big Data Analytics undsznaunisfindulavesusvig

olnput

e Select

° Collect

°Adjust & Alignment

* VMV

¢ Strategies, Action Plans
szuzéu—azﬂ:ﬂwa (2.1-4)

* fayagnan (3.1-3.4,3.2-11)

*VOC from Social Medias

* daynguis, iy

* HIAINAINA

* daymfiEnns

* waluladlusl

sy o =
* HANISUNHIENIANLERNNS

Corporate KPI

* axviaunsyaiiugnAn

* axviewiudimanafianesdnsasnagnd

* aziiauauansaini leresnsdng

* azfiauanndamisedidoanlddouga
unzdaA

BU/Operational KPI

* ARUAUaIALFRINIRIgNAT

* atuayue NS TR AgNg

* amdiui

* JFullgalszangnn

szundaludd (Augy P-4)

* U4 Software Fredaiviaya

* True Connect App.

FZ1IANAT

* Microsoft Office

* Performance Report
(BSC/PMS)

Corporate KP|

* SPP(Stage3d) Tuiindia 2.2n(1)

BU/Operation KP|

* SPP(Stages) 1infa2.2n(2)
uaz AGCP Model

usannsdingszou saMs u

#a1 Command Center uaz

MOOC on web. fAinau Sale Perf.

51 4.1-2 Performance Measures Process

aoauLdulaAAuanA

<

Weas1elszaunisalfNangna TM danunnagng Best Network, Best Propositions uaz Best Service TM

v

Ugnideaniiay Caring uazld Customer Centric Approach lag (1) fvuanquanAuazaunaIndIAyY
1 ° < a v v £ v aa s v

mamInudisalu SpPp Stage 1 (2) FTEUT AITUA BINTITAITUATANIT ATEITNITATUNIUD 3.1n.%
(3) Commercial @y Corporate Solution & Co-Operation 11 VOC Al UMM UALNUARTALA T UHY
UIANTIUNAA U Az LINIT Lo U Convergence, TruelD, iService, True Money, GPS Tracker, True Smart 4G,

{0 o - & .
Cloud Service $2U04 loT LAY 56 AN §9aviinau (4) Navium Sale Distribution
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e (5) Customer Service Strategy Lﬁaiﬁ’@ﬂﬁ'ﬁ
laFunisuinienananineld Customer Journey
n1u313.2-3 9 Online/Offline (6) TM a%14
AIMUFURUE ALgNAAaaA Customer Life Cycle (CLC)
s o | s v Vv ) v
AIFeENANNgl WaT (7) AANN9UATRITAUGNAN
Al a d
nglAuulAn "We Really Care” Fawud.azgnignils

HrulmsaniaiAunaiu, 5 1a, Never Say No uag

Empowerment (8) Marketing Research #1974
v QI ° v v (4 ke a s <
QﬂﬂWLW’r]‘Ll’]s]J@MﬂﬁﬂJ’ﬂﬂ]iuﬂ’]i‘WﬁMuqﬂWumﬂﬁ]ﬂm‘ﬂ

a VQQ' A/ o a
wazudnslAagadlu e nnisAtdunisaudy
s 1 v N o a .
Jarugssuaswaly TM dameaulm Subscriber
494m Churn in rate g4dn mmﬁawa‘la@qm'q

1 a as YV a a
ALNEUTTAUAINE Warln3us19da Brand Award

8 19M ALNRITEAUUIUNUNA

Touch Point Customer Journey Stage

& Engage Channel

Call Center
Shop ® ] L
AE / AO ® o

Business Partners

AE@

Offline

Personal Assistance*

True Sphere* BC @ BCo®

Facebook*®

Chat/ email Y ® o
TM Website ® ®

Line*

Mari*

iService App.&Web* [ ]
True Kiosk *

True You App.&Web* ®
TruelD*, TMN App.*

BC
BC

ana finy JAAR . ’ﬂﬂFﬂ’ﬂ\iﬂﬁﬁ‘

“ e M e

7 <
annuseaingsng

ANNANWUS
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2995730

anm

Tsunsunsafresanaduiusiugnin

flfgnAniusl uaz | Aware |- Billboards, TawnnAedsiiss, TV/ Radio Ads
dndouuisnann « Brand Presentors
« Blogger*, Influencer*
« Social Medias*
« TM website
« True Story (High Technology & High Touch)
+ AO / AE / Telesale launnansoust
« Promotion & Campaigns
« True ID App.
« True Digital Card*
ADLAUBIAINN New + Welcome Pack / SMS
fiaanig wazinlil | Customer |+ Special Thank & Gifts
wilandnaaa (1-3M) |« True Bonus, True Point , True You Privilege
AANIS « We're Realy Care (Wix#211, Service Excellence)
« Technology Magazine
« iCSAT, IVR Post Call Survey
« Online Channel Support Ausiada 3.2n(2)
«+ Deal of the Days*
Satisfy « Big Bonus, Birthday Specials Gift
(4-12M) [« True Card (Red Card & Balck Card)
+ Business Experiences Sharing
WNANENHL Loyalty |+ Special Thank you (24M)
199gNAN (13-36 M) |+ flanssumnudnawdviungugsia
Brand « Service Excellence Award & Recognition
Advocate |+ nM3LFANA/MNTTEANY U
(36 M) |« Wianwdanmdegniy fuszaudulumasafdfse
- fanssuatiugyugTy, CONNEXT ED*
iym:nqﬂﬁﬁ Churn « Retention Programs

@
At
BCo o

@

Post: Postpay, Pre: Prepay

@
AE @
BCo o

®

AU

Key Requirements

Post, Pre  «Ens@
Wideyagniias
Post, Pre N -
writleysia
Post, Pre
Post, Pre  uinu:@
Widayagndes
Post
cRonaE L8 .
Post 136 A0TURRZAINALNE
Post, Pre  tfmsf idayagnies
ufilywidy mavausai
Post, Pre
Post, Pre ~ deyagnéias Aundne
Post, Pre
Post, Pre  deysgndies Mamude
paUALEy
Post, Pre
Post, Pre  ldsusine, meudusada
/ 1
Post, Pre Content/Privilege A3319
Post, Pre

g‘ﬂ 3.2-3 Customer Service Suppeort through Customer Journey
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nswegansynna

™ 14 HR 6-Cycle Operating Model mugil 5.1-1 lunisa¥reauatliunynaing In19319uKL HR Tactical Plan
4 m e aw v o= < v < y o
WalfuasAnsliaanadasiuianienagng 14 Talent Management lunisassyinazinuyaains uazlduuimiand
winnssuluniednguiuunisyinauuazLsnisyaaing a1 Modular & Micro Organization, SPLD, TAsamsicinun saufiu
n1sadeTausssuasAnsivaliiin High Performance dvfatnemugl 5.2-1 ™M WmuinisdanisuanisUfineu
| oA o v o a o @ . .
agemaiilad faqiiuldszuu True Performance InaiangAnssusasnue.ynszavlu 3 dsziAu 1) Contribution to the

organization 2) Innovation for the organization Waz 3) Contribution to team T™M Wﬁuu’n.qlﬂmﬂimﬁuiﬂﬂmm

'
o

1) True Next Gen d@wsunus.lvi (Walanalvivinauluvane g BU 2) True Star Program d@niumnus.ffaqiiuiinadiu

q

gamdenliidnsaulangenis SPLD WAy Connext ED 3) Strategic Project & Leadership Dev. 1ATan1aWLAMINAAT 14
nsasuulainiegsia 4) nangaawangiln 1 Action Leaming Program, Business Leader Program, CP Leader 4.0
Dev. Program, CP Future Leader Dev. Program faeinnsiiamnnasnslumgnds viald ™ 1afudni@anidu Top Employer

a

1 2561 & 2562 uazifluasAnsInaasAnaimednen 1 lu 3 dusuuINUEdasAAuLlszanlszinalneann Top Employer Institute

* Business Planning + Program Management
* Organization Design = Policy Management
= BSC Management = Manpower Planning
= Risk & Change Management * Sourcing
* Recruitment
0. Strategy and Planning « On-boarding

* Voluntary Exit
= Inveluntary Exit
+ Career Planning
» Learning Planning
= Internal Training
+ External Training

Operating
Model

* SHE
+ Rotation/Transfer
Culture and Engagement
* Employee Communication
Employee Data Management 4. + Assessment Center
Succession Planning Reward + Talent Management

+ Competency Assessment

* Performance Management

= Salary Increase, Bonus  * C&B Administration
= C&B Policy and Design  * Job Evaluation/Grading

51l 5.1-1HR 6-Cycle Operating Model

Desired Culture Methodology

Open Communication True Connect

High Performance Culture Lean Six Sigma, IA29N9ELA, SPLD

Benefits, Scholarship, Career Management,
Employee Engagement

Recognition, True Star Award

gﬂ 5.2-1 Organizational Culture and Methodology
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nasunumAnas

&

d ey v ouve dad v L a a - o A v
walignanlafudszauntsninanan ™ lduimagiulanasnuuulaselng Jinszviiamnegsne walulad woAnssugnean
qnYi1 Technology Planning & Network Design Lﬁ'a‘]_liiq Best Network a1ntiuldl VOC, Focus Group, Competitor,

Technology, Voice of Employee 8aNLLUNARAIMIILAZNTZUIUNTYINI UL A Best Propositions Waz Best Service

16

Augll 6.1-1 TM ngzuaunisdnis§ilag

1) Plan-Set Goal & Standard fvun KPI liaanadasdaninun aaviauinsgaunisineu daufivlu

iWebform, True KMS Was TrueWiki

2) Do-Digitization & Automation by True Connect Lﬁamuaﬂﬁﬁm@msﬂw WU Network Monitoring

24 hr., SQMS, CMS Supervisor, Queue System, CRM, iCSAT, Chatbot, SEQ, Procera, Robotic Process

Automation, MOOC

(3) Check & Balance W1UN15 Audit N131ILFNITUNGNAT Cross Audit uaz Internal Control LiamsIaaay

@mmwrniﬁwﬁuuazammqmﬁm

(4) Act-Optimize & Improvement TM UFu1lg4 uaz Optimize WaNI19A1LLUNNTAE BU Initiative, LSS

Project Ila2 SPLD, TM as1euinnssuadraduszuuniu TM-Innovation System 4 d'umau 1. Inno.Culture

H1U Idea Seed, Inno Tree, Inno Award 2. Inno.Generation 194U Closed WAz Open MU InnoLab

3. Inno.Commercialize WU Launch Office 4. Inno.Valuation Uszilupnaiuazyanivaliuigs

1. Strategize i 2. Te.chnolugy.
r il Planning (6.113) §

* Business Direction

* Core Competency

* Customer
Requirement

= World Technology
Trend

* World Class Standard
— China Mobile

Phase |: Network Design

* Analysis, Benchmark
and Forecasting
* Design Customer
Experiences:
- Design Technology &
Architectures;
Core Network,
Transmission, Radio
* POC, Pilot Test &
Vendor Selection

Phase |I: Product & Process Design

3. Network Design
r & Development )

* Network Development
(Detail Design &
Roll Qut)

* Quality Compliance
& Assurance
{Environment Test)

* On Service

4, Product & Process o
(] Design (6.103) N

* Define Requirement

* Benchmark

* Design & Verify

* Communication

* Commercialize/ Launch

"
s

Phase I11: Operation

5. Operation
(6.121, 6.1212)

e

éd Quality E
"’tl Excellence
NN

o [

Phase IV: Improvement

6. Enhancement
N (] (6.123) N

* BU Initiative

* Lean Six Sigma
* SPLD Project

* Innavation

™M

Q
4 EM

gﬂ 6.1-1 Design for Product & Process & Operation & Enhancement (DPOE)




Thailand Quality Award : TQA

TM [AasSusavias:ausIf
Ha:uluU1I6IA

™ 1AFUI9TAs L ALANALAZUNUNIIANINUIEDNT LATRUNE 4G Viaﬁqm 4 Tsniilesann nPerf, Frost & sullivan
Asia Pacific iCT award 2017-2019, Most Advanced Technology Award 2017, Best network provider award 2019,
International I-CAC and IIDC award 2018, Loyalty & Engagement award 2019, Thailand Corporate Excellence
award 2019, Asia Corporation Excellence & Sustainability Awards” (ACES) 2019, wazifluaunan DJSI uaz

FISEAGood uNat19aalladfAsumil 2017 autlaqiiu
q

1 a s a QI dl 1 a e
naugsialnsAiladaunlunquussvmg
18 91AN9 Mg 12985 OUUFTANTIEN

WANTAIUIN LURTIEUIN NN 10310
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sU1A1S
91A1SaAVIASI:A

AJ8AUIGONI “Good Result comes from
Good Process” Aolu sad. dvlaulinmun

TQA UAUSUUSONSIUOUNISIIIDIUYBVOVANS

rinTnsuapasiinAdwIdundona:idunau
n1sufusAviunilus:uulunns:Aulagljoitu
Us:losuvavanandudifAry ndvoini sod.
Tnsus1vda TQA asvdnas Foio:n1Sud
TnonavaAnso:goavaoruidutaalunas
uSnasvan1savAnsilindWAAIRYUS:AU
pansgrulaniieln surnrsanuasniauln
nolulnegwdvdu Aoynainsuausuinis
AVOVANSNII 5,000 AU Maviy1ioTuusun
vavevAnsiduagrvaoisaInnauldnuli
“rininaulneduiu” AuwusouavsuIA1S
na:iaunuiluanisifu “surpisAAndn
dansunisiuau” SoiduddenAuvevsuinis
soununalu

ungdnste fAsla
nssun1swyANIS

\\ 8UTA1S91A1SAVIASIN
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anuynu:avANS

1 o o X

“tu foifunilcludiadeiugiuresan  su1A1981ANTANAITE (F4.)  ANgNARMAURINNS Ty dRsuNATs

v

81ANTAAUATIZN W.A. 2496 Aazianunsual “inedatimAentnisiulilezanauld Tnag e Auniunisundnain”
ARAATIEZIIAN 66 UNHuLY  fed. yYedudniuunavausnaanuisualiiaaseanugueazanuiuasludin
saantg vinlvaulnediu uvesnuiaauiudania 3.7 drunsaundy wavdeastadului@eunilas Tuiweeaiuiiu

Wiaulnaiitu sea. fasdnilugefianislunissuiasetnaduudensuaas ilunalndrdyansiguialunisanaiy

' |
o o I

4‘ q: ! [ 4‘ a YV o ] N v a dl ﬂl o vV & v kA
LVIE?JJJE’]LLﬁZ“]J’JEI‘]JULﬂﬂﬂULﬂ?Hgﬂ‘ﬂWﬂUﬂﬁ‘zLVlﬂﬂEl’NﬂdElu AIEWUTNINIRIUULNG “vinliaulnadtiiu” sea. 194 GHB

Drive Engine Waduindaussansmianaln 3 A1u 1Aun 1) Social Solution 2) Business Solution 3) Management Solution

'
= I Ao o

79 soa. inudt @A (Twesesdialunisuinsdnnisesdnsganudude ieysgideriminisidu “surpisiinngn

° a v v < ! YV as a1 A 8 - <
AMFun19dnu” wazad1emundaung dlinusuianslpeiialauasAns Aa  “GIVE” (Good Governance “tindu

§99UNA1NA", Innovative Thoughts “@3514a855Aa411L”, Value Teamwork “§9u1a¥i191”, Excellent  Services “13n191fulan")

wanAuruna:
uSnasnan

© e ea A A A4 . Y ,
1) wansuTduLAaiaagande Lsznausme Social Product
o £ v al v v =) =< vV

dmiud dsaladasnalunanesiuiedisanisuas
Winuigiamne  uaz Business Product dwiuiisala
muﬂawﬁqqq 2) LARNUTMIUEN ﬁi”munmfmfm?iuchﬂ@dnﬁw
tsznaumie 2aRkuentiagndn 10 2a7uuM Gize S
2RUENAGLA 10 Euum wAlilify 1,000 a1ULIN Size M)

a :: 1 v &1 . 1
LAZINNLHINAA 1,000 aruumauld Gize L waunaln

nsduaLNd1AYy AN YAaNsauIA1s Aunusuiang

WAZAaINIY Digital
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894, U91uanuyAaIng 4903 AU dgudrauiiumedndn ©C) uaneananaiAsdiiinaulug Nianulaensianiy
umsgIuAINa EN1047-2 uarilgudraniiameidnsed (ORC) iiasasiunsalifamaanidu saut sod. JaimuALNINNNg

o a s ° a v ] ! QI IS 18 o  a s ° a -~
mLuumuTmﬂﬂiuﬂﬁ;wamimLuumu‘l,uv;ﬂe] ATURENADLUDN IﬂEIlIﬂ\‘lﬂﬂ‘j‘:ﬂﬂ‘]_l’aqﬂm_}‘]]@\‘lﬁ‘t‘]_l‘]_lﬂ’]i‘ﬂi“}_lﬂ‘{\‘lN’aﬂ’ﬁ‘ﬂ"ﬂuuﬂ'ﬁ 20|

1 NM3esngunsliudgananisaniuauluiin Compliance, Risk Management Uaz Information Technology

14 v ﬂl ! a v dl v v a e v ]
2) ﬂ’]i“]JEIWEINﬁE\'iﬂﬂ']’UJ%‘LWﬂﬂ’]i‘ﬁ]ﬂﬂﬂﬂLLazLﬂUTﬂ (Growth) 1neldf 4Learn L‘Wﬂﬁi’]ﬂ‘ﬁLﬂMﬂ’ﬁLﬁ‘EIu:ij‘ﬂ’ﬁLLUQﬂu

=)

v v - ] v dl o ﬂ‘ U v Y o YV
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